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The Wonderbra is dead. The va-va-voom in your face cleavage 
enhancer is no more. If you see a bra at the side of the road or 
hanging on a fence, it is probably a Wonderbra that has gone feral 
and ended up as roadkill. The Wonderbra. Died. Australia. 2003. 
Age 34 years. 

Males need not fear up-front and bouncing cleavage 
across Australia is about to settle down into something more 
sedate like Cross-Your-Heart bras designed for chastity, 
comfort and the grandmothers of the current chaos of cleavage. 
What where those grandmothers thinking? Their bras were 
designed to ‘lift and separate’! How old fashioned and quaint 
and so ‘fifty years ago’. The goal of any self-respecting bra 
today is to whack ‘em together and shove ‘em up as high as 
they’ll go without bringing tears to a girl’s eyes.  

As a result, there are plenty of push-up bras on the 
market today supporting cleavage in eye-boggling proportions. 
Indeed, so much science has been thrown at cleavage 
enhancement a girl can now buy bras engineered to provide 
that extra cantilever lift with either gel, water, air bags, foam, 
cream, padding or chicken fillets. I don’t mean chicken fillets, 
skin off, $9.99 kg. The advent of plunging, backless, sideless 
dresses held together with optimism and double-sided tape 
demanded a new form of bosom engineering. Science 
answered with the skin-tone, breast-shaped, silicon, adhesive 
bra cup. These devises look so much like chicken fillets a girl 
distracted could easily cook up a batch of stir-fry bra cup for 
dinner and wear the main ingredient of Coq Au Vin to the 
Logies. 

But despite all of this up-front fakery blokes still ogle. Poor 
misguided males. They are suckered in by boob subterfuge and 
they never complain. But imagine for a minute what would 
happen if blokes decided to enhance their manhood by shoving 
air balloons, mini-water cushions, moulded gels or even socks – 
an historical female decoy - down their y-fronts. I tell you what 



would happen. Girls would roar laughing. A fella must face the 
world with the assets he was born with – the odd nip ‘n tuck 
aside. Whereas girls can cheat. Moreover, a bloke can be 
looking at 2 moulds of jelly, twin air bags or a couple of chicken 
fillets and still gasp ‘Wow!’ 

So it is surprising, considering the buoyancy of the 
booster bra market and the extent of male gullibility that the 
Wonderbra would suddenly up and die like that. But it did. And 
it is a story of corporate intrigue. For the Wonderbra was the 
starlet with the cleavage to die for, who vanished one day in 
aisle 6 of the supermarket. And never returned. 

Beginning in the seventies and for 25 years Gossard 
owned the Wonderbra brand. Sales and bosoms boomed 
especially in the late eighties when Kylie was seen in public 
with a cleavage. She sang the praises of her Wonderbra. 
Women across Australia were impressed. If the Wonderbra can 
give a budgie a cleavage it could give a bit of oomph! to any girl 
even one with a chest like a ferret. Then disaster struck. In 1994, 
following corporate manoeuvrings, Gossard lost the brand to 
Sara Lee. What would become of the Wonderbra? Would it be 
jam-filled or made from two little aluminium pie dishes, 
perhaps?   

Sara Lee gave the Wonderbra a new face. Who cared 
about the face of Wonderbra? Who even looked at the face? It 
was Eva Herigova. The girl’s done well. So someone must have 
noticed her. The Wonderbra powered on. For awhile. Then Sara 
Lee changed direction shedding the Wonderbra brand. It was 
picked up in Australia by Berlei. And in March, 2002, Berlei 
launched the new Wonderbra with a nationwide billboard 
campaign. You may remember those billboards. They were 
visions of 10m bosoms -the models may have had heads, but I 
can’t remember – with slogans boasting ‘My mother always said 
I was a handful’ and ‘Yes, they are real.’ 

But here is the catch. Berlei placed the Wonderbra in cut-
price chain stores. Aussies girls might cheat, simper and be 
fake from head to toe with dyed hair, fake nails, fake tan, fake 
boobs, but - By God! – they’re not cheap. The Wonderbra 
languished in-store unloved. In October 2003 Berlei took the 
Wonderbra off the market. But they say it will return.  

O Wonderbra, O Wonderbra 
You took cleavage so very far! 
I wore my boobs up near my ears 
Sneezing brought on many fears. 



O Wonderbra, O Wonderbra 
Such mammaries but dead you are! 
 
 

 


